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Thank you
for that kind introduction.  I am glad to be able to join you here this afternoon, though I, like you, wish we gathered in more auspicious times.  I want to thank Betsy for her leadership at MOTT.  She and her team are doing great work in challenging times, and I am grateful.  I want to just offer a few thoughts on where we are right now as a Commonwealth and then open it up for some conversation with you.  

As we meet, the world economy is in crisis.  Every individual, every family, and every business in our Commonwealth is facing unprecedented challenges and uncertainty.  Times like these remind us how interconnected we are.  Hardships in one sector of our economy affect others.  One neighbor’s struggle becomes a neighborhood’s.  We rise or fall together.

In times like these the mission of state government is clear: Secure our common economic future.  That means doing everything we can to create and sustain jobs and opportunities for Massachusetts people and businesses.

The travel and tourism industries are not immune from today’s genuine anxiety.  But the good news is that Massachusetts, as a product, is without rival.  Our capital city is steeped in a history so rich that it is on “must see” lists for Americans and international visitors who want to experience the cradle of revolution and freedom up close.  The majestic dunes of Cape Cod and unmatched beaches and beauty of Nantucket and Martha’s Vineyard draw vacationers from every corner of Massachusetts and the globe.  The rich past of Salem and Gloucester inspire the imaginations of both children and adults.  People flock to literary and artistic landmarks like Walden Pond and the Whaling Museum in New Bedford.  And of course--I’ll let my personal bias show a bit--the natural beauty of the Berkshires is a magnet for the romantic and adventurous alike.  

(EDIT: Travel and tourism tough today)
Mercifully, all our natural assets shine no matter the economic climate.  Our task, of course, is to make sure that we make them accessible, safe, affordable and fun for families and travelers who come to our Commonwealth.  And you are all doing a great job.  In the midst of a recession, the industry is finding the silver lining by highlighting what we do best.  From the exciting new MassJazz program--as the son of a musician, I am particularly pleased with this one--to aggressive discount incentive programs, your work to reach both the local and faraway traveler are keeping Massachusetts moving.  

The travel and tourism industry supports over 130,000 jobs helping the 20 million visitors to our state every year.  It is a major component of our economic past and our economic future.  But just as we are helping the Massachusetts economy evolve to be a world leader in clean energy, life sciences, health care and education, the tourism industry must continue to innovate and adapt to a new era.  Last legislative session, we signed the Broadband Bill, which will bring the tools for 21st century opportunity into the unserved and underserved communities across the state.  The President’s federal recovery plan will complement and accelerate that expansion, making the towns of Western Massachusetts all the more attractive to future visitors who need access to technology whether on business or pleasure.  MOTT has already redesigned its website, a nod to the importance of this arena for tourism today.

And we are also seeing the industry respond to the demands of new demographics.  A couple of weeks ago, I got an email from a fellow in Ohio.  He wrote, “I wanted to let you know that I've decided to spend my vacations, and take any trips on long weekends, only in CT and MA, since those states are the only ones that value my partner and I as full citizens who should be accorded equal rights. I have ordered the Getaway guide, signed up for the newsletter, and look forward to getting to know your state.”  It made me extremely proud of our Commonwealth.  And we should continue to aggressively market Massachusetts as a home of equality, not just for LGBT visitors, but for anyone who comes here.  The people of Massachusetts welcomed me here 40 years ago.  They are generous and kind, with just enough Yankee grit and charm to keep us on our toes.  And while the sites and activities here in the Bay State are marvelous in their own right, it is that innate kindness in the people of our Commonwealth that makes Massachusetts such a memorable place to visit.  I know there are challenges on the road ahead, but I also know that we will meet them and that, when the upswing comes, we will be uniquely positioned to see new successes, creativity and hospitality across the state.  Thank you for having me here, and I am happy to take some questions now.            
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