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In these first months of our administration, we have been committed to economic growth through out the Commonwealth.  We know that creating good jobs at good wages in every region of the state is the best strategy we have for achieving all of our other goals.  As part of that strategy, it is important that we engage with every sector of our economy.  We have already reached out in a number of ways to our innovation economy

Which industry grew 11.3 percent in Boston between 1998 and 2002? Which industry is responsible for more than $1.2 billion in sales in the North Shore alone? And which industry is responsible for 6,100 jobs in the Berkshires, representing one of the most important economic engines in the area?

The answer to all of those questions is the same. It’s the Creative Economy. 

Studies have shown that the impact of the creative economy—which not only includes art and cultural ventures, but also design, architecture, new media and the literary arts—is  significant in Massachusetts. That’s why I found it critical to consider the growth of the Creative Economy as one of my administration’s priorities. 

I met recently with tourism industry leaders at the Barrington Stage Company in Pittsfield. I was blown away by the organization and coordination that is already taking place in the Berkshires around this issue of the Creative Economy. 

I am impressed with the broad-based coalition that pulled together to produce the Berkshire Creative Economy report, which offers a wealth of information and very specific action steps.  

The partnerships already being created by Berkshire arts and cultural organizations, with cross-promotion and a team approach to marketing, will move the region forward. I am also excited by some Berkshire communities’ commitment to public art, which is the first step in making art accessible to everyone. 

You are absolutely moving in the right direction and I look forward to moving that way with you. That is why I was pleased to support the Massachusetts Cultural Council’s recent decision to award a $100,000 Adams Arts Program grant to the Berkshire Creative Economy Project. The Adams program seeks to inspire innovative, progressive and systemic approaches to economic development; the Berkshire Creative Economy Project fits the bill. 

I am eager to continue to work with industry stakeholders to determine what the smartest tools we can use – and policy choices we can make – are to support and grow this important sector of our economy. 

Earlier this year, I asked Secretary of Housing and Economic Development Dan O’Connell to head up this effort and that decision was not one I took lightly. As my transition team on the Creative Economy heard on their trip around the Commonwealth, our Creative Economy strategy must be part of our overall economic development strategy. 

At the same time, Sec. O’Connell and members of his team, including a new creative economy liaison, have taken on the challenge of defining and pushing forth policy initiatives specific to creative industries. The team has been meeting with industry leaders to truly understand the needs of employers and employees, organizations and institutions.

Unfortunately, the creative economy has not always been viewed as an industry sector in the same way that we often think of other sectors like life sciences and renewable energy. As a result, the Commonwealth has not had a comprehensive, strategic approach to cultivate and grow our creative economy. But Massachusetts now has a significant opportunity to maximize the role of the creative economy, and we’re committing ourselves to this important work. 

My administration will develop a long-term plan to cement Massachusetts as the state for creativity and innovation. We are in the process of reviewing regional studies that quantify the size and scope of the Creative Economy and are taking a hard look at the programs the Commonwealth currently offers to help businesses grow and thrive. We are not attempting to reinvent the wheel; instead, we are looking to pluck the best and brightest ideas and focus our efforts there.
We expect to create a series of metrics to measure our progress, because this is about more than paying lip service to a new or interesting idea. I believe the future of Massachusetts depends on us being able to maintain our reputation as a hub of smart people and creative ideas and I’m looking for results. 

A number of economic development initiatives currently underway fall under the umbrella of the Creative Economy. 

We are looking carefully at the issue of broadband accessibility across the state. High speed internet and access to broadband is critical to economic development as well as to educational opportunities, and I am committed to delivering that kind of connectivity commonwealth wide. 

Sharon Gillett, Commissioner of Telecommunications & Cable, has made broadband access her top priority. Working with Wireless and Broadband Affairs Director Stan McGee, Commissioner Gillett is looking at examples like Berkshire Connect Inc. and Pioneer Valley Connect to determine the best way to extend this technology to all communities in Massachusetts. Absent leadership at the government level, the digital divide will only get wider. We will not allow that to happen.

The new expanded film tax credit law is already creating buzz in Hollywood. By expanding credits to small and larger budget films, and by allowing other forms of digital media to access the credits, we have surged ahead of dozens of other states we compete against to lure production crews. With the new law, we expect producers to stay longer when they arrive, spend more of their dollars on local goods and services, and invest in a year-round presence. We expect scenes that are written to take place in the Berkshires to actually be filmed in the Berkshires, using the creative people who live and work here. 
We have also begun discussions about branding and marketing the Commonwealth, both to tourists and to businesses. It makes sense that a comprehensive approach will allow us to maximize the state’s investment and get our message out louder and clearer. My administration is looking at the opportunities we have across agencies or departments to pool resources and effectively communicate what we have to offer to a very wide audience.

As we move forward, I will be looking to art, cultural and business leaders to help us shape the policies to grow the Creative Economy here in Massachusetts. I ask for your continued input and ideas so that we can position the Commonwealth as the center of creativity and innovation. 

