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Thank you for having me here today, but most importantly thank you for being here.  

It’s clear to me that the Massachusetts tourism industry is a central opportunity in our growth strategy.  I wanted to come by today to make sure you it’s just as clear to you.  

Over the past 7 years, I have stressed the importance of investing in education, innovation and infrastructure, because doing so is a winning strategy.  
For me, it’s all about opportunity.  Opportunity is not just what drives so many of you in this room.  Opportunity is a driving principle for this country. 

I am persuaded that opportunity also requires growth.  An expanding economy needs well-prepared and competitive talent.  It needs inventors and investors and innovators.  Opportunity without growth is a zero sum gain, just rearranging the pieces on a checkers board.  Opportunity through economic growth lifts us all.

Having spent most of my professional life in the private sector, I know that businesses create jobs – not government.  And to support business growth – and the opportunity that depends on it – government must invest alongside business.
So, in Massachusetts, for the past 7 years, we have pursued a growth strategy predicated on investment in education, innovation and infrastructure.

We invest in education because it’s our calling card to the world.  With over 300 colleges, universities and research institutions within a 90-minute drive from where you’re sitting, education is our most significant resource -- as important to Massachusetts as oil is to Texas and corn is to Iowa.  So, we funded the public schools at the highest level in our history, even when the bottom was falling out of the budget.   

We invest in innovation because there are a handful of high growth industries that depend on the kind of concentration of brainpower we have.  

And we invest in infrastructure – the unglamorous work of government – because it supports everything else.  Roads, rails, bridges, broadband, public and affordable housing, lab and library facilities, even health care – all of these create jobs right now but also serve as a platform for private investment and personal ambition.

Education, innovation and infrastructure.  That’s our growth strategy.  What has that produced?

Massachusetts has climbed out of recession faster than most other states and is growing twice as fast as the national growth rate.  Earlier this year we re-gained all the jobs lost in the Great Recession, one of the first states in America to achieve that milestone, and we’ve continued to add jobs since.

We are first in the nation in student achievement, at or near the top in the world in math and science.  We are also first in the nation in economic competitiveness, entrepreneurial activity, health care coverage, veterans’ services and energy efficiency.
Massachusetts has emerged as the top international supercluster in the life sciences and biotech, and as a national leader in clean and alternative energy, with double-digit job growth in the latter sector in each of the last few years.

And we’ve done it responsibly.  Our budgets are balanced and on-time, our bond rating is the highest in our history, and we have one of the largest rainy day funds in America.

That’s what our growth strategy has meant for the Commonwealth as a whole.  Now, why we are here today – what has it meant for the tourism industry?

Our travel and tourism industries have not been immune from the effects of the global recession, but because we pursued our growth strategy even during a downturn, tourism in Massachusetts has regained its footing.  Last year, the Commonwealth hosted 22.8 million domestic and international travelers who spent a combined $17.7 billion.  That spending supported 126,500 jobs and $3.7 billion in payroll.  Traveler spending generated $1.1 billion in state and local taxes.  The work that you do is a huge driving factor of our economy.  

And we’re not letting up on supporting this industry’s growth.  As the global travel market continues to grow at a rapid pace, the competition for these global visitors rises.  A world class airport, Logan saw 4 million international arrivals during 2012.  With larger investments, and collaborations with Massport, the Massachusetts Convention Center Authority and Brand USA, we have the opportunity to become a global leader in international tourism. 

In the past year, we have seen regions of the world open up because of increased direct flights into Logan, including South America through Copa Airlines, Asia through Japan Airlines and American Airlines and the Middle East through Turkish Air and Emirates Air.   I have learned direct flights are a major contributor to increased tourism, as well as increased international activity for our business sector. 

Fortunately for all of us, through everything else, the "fundamentals" of this industry are sound. Massachusetts is a great place to visit. 

We are home to some of America's icons: The Red Sox, Harvard University, MIT and other great universities.  Tanglewood. Our capital city is so steeped in history that it is on "must see" lists for Americans and international visitors who want to experience the cradle of revolution and freedom up close.  .  And of course - I'll let my personal bias show a bit - we have Berkshire County combining the natural beauty and restfulness of a quiet countryside with a high concentration of world-class performing and visual arts and fabulous local food.  From fall foliage to winter landscapes and hundreds of miles of New England coast line - it is, as we say in Massachusetts, "all here."

Our creative economy and cultural talent pool is globally renowned: from the MFA to the Pops to the Boston Symphony Orchestra to the jazz and chamber music scenes.  Our natural gifts will shine no matter the economic or seasonal climate. 

You know all of this – but it is also about letting the rest of the world know this.  Finally, we have worked hard to strengthen our global relationships and partnerships because we know, if we are to remain competitive in our 21st century global economy, we must fight for every job in every corner of the Commonwealth and the world.  Earlier this month I spent a few days in Canada – where we promoted our tourism industry, as well as our thriving clean energy, life sciences and digital technology sectors.  We will continue this approach because we know we must make the choices now and the investments now, that shape our future.  That’s how we will continue to create growth, and leave a better Commonwealth for the next generation.  Thank you for the work you do.   
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