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I will always remember my first trip to the opera.  As a middle school student on the south side of Chicago, I had little access to the arts.  The opera was unlike anything I had ever known previously, and it opened for me an entire world of creativity and culture that I have explored throughout my life.

For that reason, I count myself fortunate to live in Massachusetts.  I have been a regular visitor at Tanglewood, spent hours in museums across the state, and attended performances on stages from Becket to Boston.  As Governor, I see tremendous opportunities in our creative resources, not only to enrich our lives, but to be a significant driver of economic growth throughout the Commonwealth. 

Our art and cultural ventures, as well as design, architecture, new media and the literary arts, are an important part of our total economic picture.  In Boston, the creative economy grew at an astounding 11.3% between 1998 and 2002, and continues to grow today.  The creative sector accounts for more than $1.2 billion in business for the North Shore alone, and over 6,100 jobs in the Berkshires come from the creative economy.  Moreover, travel and tourism, the third largest industry in Massachusetts, is directly connected to our wealth of artistic and cultural offerings.
Under previous administrations, the creative economy has not been viewed in the same light as other sectors, and for too long we have lacked a comprehensive approach to cultivate our creative economy.  Massachusetts now has a significant opportunity to maximize the potential of its many creative enterprises. 
There is already movement taking place in the Berkshires around this issue.  At a recent meeting at the Barrington Stage Company in Pittsfield, I spoke with a broad coalition of tourism industry leaders, artists, and other members of the creative fields that had come together to produce specific action steps in a Berkshire Creative Economy report.  
The partnerships between arts and cultural organizations, with cross-promotion and a team approach to marketing, are a big step in the right direction and an excellent model for efforts in the rest of the state.  It is essential now that state government engage and support this growing field.  
We are already hard at work.  Secretary of Housing and Economic Development Dan O’Connell and his team, including a new creative economy liaison, have taken on the challenge of defining and pushing forth policy initiatives specific to creative industries.  We are reviewing studies on regional creative economy clusters, considering how we tailor development programs to this industry, and working on benchmarks to measure our progress. 
But we are also taking more specific steps.  I was pleased recently to support the Massachusetts Cultural Council’s award of a $100,000 Adams Arts Program grant to the Berkshire Creative Economy Project.  We have in the budget $250,000 to help expand broadband coverage throughout that state, and that investment is just a start.  A newly appointed Commissioner of Telecommunications & Cable is looking at examples like Berkshire Connect Inc. and Pioneer Valley Connect to determine the best way to extend this technology to all communities in Massachusetts.  In the creative economy, where individuals and businesses are often working to reach distant, niche markets, broadband connectivity is essential.  

We recently passed an expanded film tax credit law that expands incentives for both independent and big-budget studio films, and opens benefits to new forms of digital media that are increasingly important in today’s film industry.  Those simple changes have allowed us to surge ahead of dozens of other states in attracting projects and production crews.  

We have also begun discussions about branding and marketing the Commonwealth, both to tourists and to businesses. We want our amazing historical and cultural attractions to make Massachusetts a national and international destination.  A comprehensive approach will allow us to maximize the state’s investment and get our message out.  We are right now looking at the opportunities to pool resources across agencies and effectively communicate to a very wide audience.

With those direct initiatives, we also need to consider this sector in the context of our broader, statewide issues.  We need to ensure that our health care reform does not leave behind individuals who work in the creative economy and may not have the administrative infrastructure or even the regularity of income typical of other professions.  We should look for ways for transportation policy to spur growth in regional creative hubs.  And we must support arts, music, and enrichment programs in every school, fostering life-long art appreciation and creativity for every student.  
I will be looking to creative economy leaders to be important contributors to our work going forward.  We have a remarkable opportunity to create robust, sustainable growth in our creative economy.  That is something that not only serves our economic interests, but enriches and expands the lives of everyone in our Commonwealth.
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